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Verizon Thinkfinity Integration Plan

	General Information

	Name: 


	District/School or Organization:



	Subject Area/Topic: English/ Media Investigations
	Grade Level(s): 11-12



Part 1 – List the appropriate standards (State or National Standards for Content, Technology or 21st Century Skills) and one or more related Verizon Thinkfinity learning object(s) aligned to the standards.
	State or National Standards; 21st Century Skills
	Title and URL for Learning Object

	NCTE/IRA NATIONAL STANDARDS FOR THE ENGLISH LANGUAGE ARTS

1. Students read a wide range of print and non-print texts to build an understanding of texts, of themselves, and of the cultures of the United States and the world; to acquire new information; to respond to the needs and demands of society and the workplace; and for personal fulfillment. Among these texts are fiction and nonfiction, classic and contemporary works. 

 

7. Students conduct research on issues and interests by generating ideas and questions, and by posing problems. They gather, evaluate, and synthesize data from a variety of sources (e.g., print and non-print texts, artifacts, people) to communicate their discoveries in ways that suit their purpose and audience. 

 

8. Students use a variety of technological and information resources (e.g., libraries, databases, computer networks, video) to gather and synthesize information and to create and communicate knowledge.


	FINDING THE FALLACIES THAT SURROUND YOU
http://www.readwritethink.org/files/resources/lesson_images/lesson785/fallacies.pdf 
 


Part 2 – Determine instructional elements - Integration
	A.  Which type of learning object is this?
	B.  Where will I use this learning object in the instructional cycle?
	C.  Which instructional strategies will I employ?

	Learning Object for Teacher Use

 FORMCHECKBOX 
 Online (requires a computer)

 FORMCHECKBOX 
 Offline (no computer required)

Learning Object for Student Use

 FORMCHECKBOX 
 Online (requires a computer)

 FORMCHECKBOX 
 Offline (no computer required)
	 FORMCHECKBOX 
 Opening Motivational Activity

 FORMCHECKBOX 
 Central Focus of Lesson Plan

 FORMCHECKBOX 
 Research Tool for Students

 FORMCHECKBOX 
 Closure Activity

 FORMCHECKBOX 
 Assessment Tool

 FORMCHECKBOX 
 Remediation Tool

 FORMCHECKBOX 
 Enrichment Tool
	 FORMCHECKBOX 
 Direct instruction

 FORMCHECKBOX 
 Indirect instruction

 FORMCHECKBOX 
 Experiential learning

 FORMCHECKBOX 
 Independent study

 FORMCHECKBOX 
 Interactive instruction

 FORMCHECKBOX 
 Other

Notes:  Visit http://olc.spsd.sk.ca/DE/PD/instr/index.html for more information on the instructional strategies listed.

	Notes:




Part 3 – Plan for student success - Implementation 

	A.  How will I configure my classroom for the learning activity?

	Classroom Configuration:

 FORMCHECKBOX 
 Computers not needed - printable resource

 FORMCHECKBOX 
 Whole group instruction, using a projector and / or interactive white board

 FORMCHECKBOX 
 Whole group activity, with small groups using mobile laptops simultaneously

 FORMCHECKBOX 
 Small group, using classroom computers or mobile laptops as rotating stations

 FORMCHECKBOX 
 One to one, using classroom computers or mobile laptops as rotating stations

 FORMCHECKBOX 
 One to one, in a computer lab setting

 FORMCHECKBOX 
 One to one, with individual student laptops

 FORMCHECKBOX 
 Other
	Notes:

This resource provides a printable handout that must be completed using on-line resources. I will begin the activity with whole group instruction using a projector, but students will be expected to progress to independent work. 


	B.  How will I manage implementation?

	Classroom Management:

 FORMCHECKBOX 
 General computer rules / procedures

 FORMCHECKBOX 
 Specific directions for activity

 FORMCHECKBOX 
 Helping Hands

 FORMCHECKBOX 
 Other
	Notes: Students will be given a specific Internet resource to use with the handout. 


	C.  What additional considerations will support successful implementation?  

	 FORMCHECKBOX 
 Software

 FORMCHECKBOX 
 Hardware

 FORMCHECKBOX 
 Supplemental Materials

 FORMCHECKBOX 
 Other
	Notes: The handout must be provided to students at least one day prior to the implementation of it. This will provide them with time to gather examples of advertisements.  



Part 4 – Develop the student learning activity

	A.  Describe the learning activity.  What will students be asked to do with the learning object(s)? 

	1. Prior to class, students will be asked to record information about a minimum of ten advertisements that are in the school, on television, on people’s clothing, posted throughout the community, etc. Students will be asked to describe two advertisements found at school, two advertisements found on television, two advertisements found on clothing, two advertisements found in a periodical, and two advertisements posted in the community.
2. The description of each advertisement should include a basic analysis of who, what, when, where, why, and how. 

3. In class, students will use The Internet Encyclopedia of Philosophy: Fallacies (http://www.iep.utm.edu/f/fallacies.htm#top) to determine the type of fallacy found in each advertisement.  Students will be asked to indicate on the handout the type of fallacy found in each advertisement.

4. Students will also be asked to identify the message each advertisement is sending to the consumer and describe this message on the handout (i.e. Smoking makes you popular.)  

5. We will analyze a minimum of four advertisements as a whole class (advertisements provided by individual students) before students are expected to work independently. 


	Explain how the learning activity you’ve described will support students’ development of 21st Century Learning and Innovation Skills.
Students will use communication skills when discussing the advertisements analyzed as a group. They will also use critical thinking skills to analyze the messages presented in advertisements and the common fallacies found in advertisements. 


	Explain how the learning activity you’ve described will support students’ acquisition of current, accurate and up-to-date information in core subject areas.

This learning will promote the critical thinking skills needed to become media literate. It will also require students to access information on-line and apply this information to everyday situations. 


	B.  Describe how you will differentiate the activity to meet the diverse needs of your students. 

	1. Students who need assistance with reading and/or applying the information will be helped as necessary. 
2. Some students will be required to analyze fewer advertisements.

3. Students who excel at this activity will be asked to assist struggling students. They will also be asked to challenge themselves by analyzing additional advertisements. 


	C. Effectiveness – What indicators will I expect to see / hear from students that will inform me about the effectiveness of the learning activity?

	As students are completing the activity independently, I will check for understanding on an individual basis. Students should be able to independently apply the information found on-line to identify the fallacies and messages of advertisements.  I will know this resource has been effective if it helps students to identify common fallacies found in advertisements, organize and present this information in their own words, and interpret the overall message of an advertisement.  I should hear students comment on how helpful the resource is to them. 


Part 5 – Consider the bigger picture

	Describe how this learning activity fits within a lesson or unit plan to meet objectives that will be assessed.

NOTE: Information about additional learning activities or materials that will be used to complement this learning activity may be included.

	This activity will be used as a bridge between the introduction of logical fallacies and the final assessment which will require students to create a presentation on one logical fallacy (students will select the fallacy to be presented) often found in advertisements.
This learning activity is one element of the ReadWriteThink lesson: 

Identifying and Understanding the Fallacies Used in Advertising
http://www.readwritethink.org/classroom-resources/lesson-plans/identifying-understanding-fallacies-used-785.html?tab=2#tabs
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